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North-East-
Atlantic 

Geographical area 
targeted: 

Cases from UK & Spain (Mediterranean Sea also targeted) 

Scale of Implementation: European 

Commencement Date:  

End Date  

Objectives: Raising Awareness 

Type of Initiative: Education and Outreach 

Type of Marine Litter 
targeted: 

Bathroom waste 

Location of the litter 
targeted: 

Coastal area; Seashore/Beach; River banks 
Sea surface 
Water column 

Land based sources 
targeted: 

Individuals 

Sea based sources 
targeted 

None 

Brief Description of the 
Initiative:  

Public awareness campaigns to persuade the public to change to the 
solid waste route for the disposal of their domestic sanitary waste. For 
example:  
• Nation wide campaigns: e.g. ‘Bag-it-and-Bin-it’ campaign: to 
encourage the disposal of domestic sanitary waste away from the 
sewered route into the solid waste stream. 
 • Local campaigns: Think Before You Flush Towns: to stimulate 
Porthleven Town residents not to throw sanitary waste into the toilet. + 
Summer campaign sensibilisation:"Litter is a threat to the sea". Catalan 
Water Agency. Barcelona (sanitary waste is only one of the litter 
categories targetted with the campaign)  
• Information on packaging of sanitary items: e.g. logo and text “don’t 
throw in the toilet”. Important to assign what will be the harmful effect 
of throwing garbage into the toilet. 
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